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bynoem pagbl BuaeTs Bac

cpeaun Haluux KNMeHTOB,
a Baw Toeap —

cpeau nuaepos pbiHKa!

O komnaHuu 8

AreHTCTBO YMHbIX KOMMYHUKaumn CLEVER
(Brands. Relations. Markets. Ads)
T0:

¢ 5 neT onbiTa B NpoaBMeHnn 6peHaos,
TOBApPOB U YCNyr Ha pblHKax CaHKT-
[MeTepOypra n Mocksbl.

* CUCTEeMHbIVM NOAXo4 K cTpaTernu
peKNnamMmpoBaHUS: CBEXNE peLLeHns ans
KOMMYHUKaLWN C Ballen Lenesomn
ayautopuen!

L)

>

»* CBOe nNpons3BoacTBO obecrneymBaeT Hac
BO3MO>KHOCTbIO rapaHTUpoOBaTh NPUATHbLIE
LileHbl W CXaTble CPOKM [ONsi MOCTOAHHbIX
NapTHEPOB.
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» PaspaboTka KopnopaTnBHOro CTUNSA N CTyAUs An3anHa

e PaspaboTka ngemn n peknamHbix KamnaHum

* M3rotoBneHne BbIBECOK N OPOPMIIEHME BXOLHOW rpynnbl
* JlasepHasa peska 1 rpaBupoBKa

o OdopmneHne nHTepbepa

e CyBeHMpHasa UMEHHas 1 KopropaTuBHas NPOAYKLMS

* VIHTepHeT-npoaBmXeHne 1 co3gaHne canta

» ABOHEHTCKOE pekriaMmHoe obcnyXmBaHue
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KopnopaTtmBHbiv cTunb. CTyans ansamnHa 8

* Jlorotnn. Paspabotka KoprnopaTtusHoro ctuns. bpeHaoyk.
®dupMeHHble UBeTa, WpUdTbl, TEKCTYpa

« Beb-gusanH .

e [u3sanH nonurpagum S

* [In3anH-npoeKkT BXOAHOW rpynmbl o

e [loaroToBka MakeTa K pasMeLLEHN0 U N3rOTOBIIEHUIO / '
 3D- mogenupoBaHue g ’

o CyBeHupHaga npoaykuusi (pyykun, 6rI0KHOTHI, Yachl,

KaneHaapu, KpYXXKu, exegHeBHUKM, OnaLku u np.)
NHavBuayanbHble Nogapkyn — Yachl, Urpbl, 3ANEMEHTbI AeKopa 1 OCBELLEHNS
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Pa3paboTka naen n peknamMmHbiX KaMnaHuUn 8

PaspaboTka bpeHaa, cnoraHa U KoHUenumn

MapKeTUHroBbIM aHann3 pbiHKa N OPMMUPOBaHME LIENEBOM ayanTopumn
PaspaboTka MapKeTUHroBOW cTpaTermum

MeaouinHoe conpoBoXxaeHune (Bblbop megmna kaHanoB)

PaspaboTka 1 nposegeHne akumm n MeponpusTum

PaspaboTka TeKCTOB Ansi peknam, dbpoLutop, canTa;

cueHapuu; npecc-pennabl, cTaTtbun

Busyanusauma (3D-mopenmpoBaHue)
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*  M3roToBrneHne HapyXHbIX N MHTEPbEPHbIX BbIBECOK
* Hasurauus cHapyxu n sHyTpu TU, B, otenen, pectopaHoB, odncos
 KpbllWHbIE YCTAHOBKM U X corfacoBaHue
e MoHTax 1 nogknoveHne. BbiCOTHbIE paboThi.
* W3roToBneHne n pasmeLlleHne pekriaMmHbIX KOHCOSTEN
e« OdopmneHne BUTPUH
* ApxuTekTypHas nofcBeTKa M CBETOBOM An3anH OT apT-komnaHun LightWizart
 OpurmHanbHble peleHnsa ¢ NPUMEHEHUEM CBETOTEXHUKN
e [lonosnHuTenbHbIE peKamMHble U MHHOPMaLNOHHBLIE HOCUTENN,
B TOM 4ncne 6aHHepbI, MUMOHLI, CTENLI U Ap.
o (CaeTogmogHble 3KpaHbl U Beryuime CTPOKU, YNnyHble NPOEKTOPbI
e [lpa3gHuyHOE N TeMmaTnyeckoe odpopMIIEHNE
» CornacoBaHune peknamHbIX HOCUTENEN
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5 % JlasepHas pe3ka v rpaBupoBKa 3epKan, daHepbl, akpuna,
MO®P, marHuToBMHUNAG, ETpa, TKaHW, MeTannonnactTuka v ap.

N3rotoBneHne Tabnuyek, benmken, MarHMToB, LUUNbAOB,
TpadgrapeToB

MapoepobHble HOMEPKM, KIMOYHULILI 1 Bpenoku Ansa otenen
Mpomo-CToNKM NOObIX pasmepoB: pa3paboTka U N3roToBneHue

POS-maTtepuanel, odoopmrieHne MecTt npogax (Bobnepsl,
lwendTokepbl 1 ap.)

OdbceTHas 1 uudposas neyatb. MevaTb Ha: Gymare, GaHHepe,
KapToHe, NNnacTuKe, NNeHKe, akpune, XorncTe, CBETo-
nponyckaloLen NreHke, Metanne.

Pusorpadus, Tamno-ne4varts, Lwenkorpadgus, TepMoaeKorb,
nocTnpecc

N3roToBrneHne nnacTtmkoBbIX Kapt

3D-nevatb (NEHTUKYNApHasa neyarb) HOBUHKA!

I'In0TTepHa$| pe3Ka, HarnorbHble HaKIenKn
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e PaspaboTka nHTepbepHOro 0OPMIIEHMS 1 €ro BOMNoLeHNE

*  WHTepbepHble KOHCONN N3 Meaun, akpura, HeoHa, nNnacTuka u ap.

*  BHyTpeHHss HaBurauusi: Tabnuukn, ykasatenu, nHpopmMaumoHHble NnanT-60KCbl
 bpeHgupoBaHMe TOProBown 30HbI

» (CBeToBOE 0POPMIIEHME, aBTOPCKME TEMATUYECKMNE CBETUITBHUKN

« BcrnomoratenbHble anemeHTbl: GenmoKM, HOMEpPKW, CTeHAbl WHdopmauuu,
pecerLuH

e 30HMpoOBaHMeE, WMPMbI, 0POpMIIEHME CTEH, B TOM YMCII€ HACTEHHbIE Yachl.

EE5 10CHA MHOOPMALIMK &858
[ A 7 ' _' -

OOULMAHT
.l
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° CDOpMI/IpOBaHI/Ie NnraHa BbICTaBOYHOIO MNMpoaBM>XeHnA
° I'IpoeKTMpOBaHme N U3roTosrieHne BbiICTaBOYHOIO CTeHAA

« ConpoBoxaatwLlaa peknamHaa npoaykuma — NINCTOBKKY, BpoLLIopsl,
pas3gaTtoydHbin MaTtepuar

o [lpeseHTaumoHHas NpoayKumna — BU3NTKU, OUPMEHHbIE Nnankn, pupmMeHHble
nakeTbl, 6enmxu

o WM3arotoBneHne MOBOUMbHLIX PEKTaMHbIX KOHCTPYKLUK
 PaspaboTka cueHapusi n nnaHa NpoBeaeHust Npe3eHTauum
 ApeHga v odbopmneHne 3ana, opyrme opraHmM3auuoHHble paboTol

 PaspaboTka npecc-penun3os n pabora co CMU

SN
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Pa3melleHne peknambl

Bunbopabl 3x6 n 5x12

BuaeoakpaHbl OKOMO CTaHUMN METPO

HasemHbIn TpaHcnopT, MeTpononnTteH

ABTOOYCHbIE OCTAHOBKM N CUTU-KOpOba

Peknama Ha JOPOXHbIX 3HAKaxX U YINUYHbIX yKasaTensax
Peknama B NHTepHeT-nopTanax

NHTepakTnBHaa MHTEpHeT-peknama

Peknama B xunbix gomMax — nudT, nogbess, NoYToBblE ALLMKA

TapretupoBaHHble CMC-paccbinkmn ot OAO «MeracoH»

MpoBeaeHne akumin (CEMNNWHT, Aeryctauus, pasgada NMMCTOBOK, MO4APOK 3a MOKYMKY)

HectaHgapTHble peknamHble peLleHusi, BUpycHas peknama

f CEHHARA
nnowane

ﬁ NEHWUHCKWUIA
npocnext

npocnekT
CNABbI -

HA3BAHWE KOMNAHMM 4
BUJ AEATENBHOCTU 0.0 km

2000 mm

"—'a#ﬁw- B

1 —
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NHTepHeT-npoaBumxeHmne. CanTthbl 8

« Co3sgaHue KNMeHTo-opueHTnpoBaHHoro canta unu Landing Page

 [lpogsmxeHne B IHTEpHETE - pasmMelleHne nHgpopmaunum o KoOMnaHumM Ha
TemMaTnyeckux popymax, B CrpaBoOYHUKaX, Ha noprtanax

 [loopepxka canta, OOHOBMEHME WHGOPMaUMKN, HOBOCTEN, CTpaHuL
NOCBSALLEHHbIX MPOBOAUMbBIM aKLMAM U MEPONPUATUAM

« CounanbHble cetn: CosgaHve W nogaepxka rpynnbl  BKoHTakTe,
pasmelleHne wuHdopmaumm o6 akuumsax u  MeponpuaTuax, npoBeaeHue
OMNPOCOB. HOBOCTHbIE JTIEHTbI, UHTEPHET-MarasuHsbl

» [MpepocTaBneHne oT4eTOB O NOCELLAEMOCTM calTa M rpynnbl, pesynbratax
npoaBwkeHns, NHHOOPMaLMOHHOE NTaHNPOBaHne

 PeknamupoBaHue B NHTepHeTe: AHaekc-anpekt, Google-AdWords, Begun,
baHepHas peknama
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ABOHeHTCKoe obcnyxuBaHme. PR 8

» OGecneyeHmne peknamMHOMN noaaepPXKu nNo 4OroBopy ayTCoOpCcUHra

* O6G30p BO3MOXHOCTEMN pPeKNTaMHbIX KOMMYHUKaLIMA U BbIOOP KaHanoB
» Pa3paboTka MapKeTUHroBbIX akUuumn

» Be6-nopaepxka

» PaKTUYECKOE U3roTOBNEeHMEe pPeKflaMHOMU U CYBEHUPHOWU NPOoaYyKLUn
 PopMupoBaHue GroaxKeTa, MPOrHO30B, NiaHa NpoaABMKEeHUNA

* KOMnneKkCHbIN KOHTPONb U rMbKoe ynpaBsneHue 6peHaoOM
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KOHTaKThbI 8

954-85-64 www.brma.ru

Tuxomupos Nasen
8(911) 021-24-29
e-mail: tp.betiming@gmail.com

Kpynna AneKkcaHapa
8 (921) 303-75-64
e-mail: pr-borm@yandex.ru
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